What all young people should be permitted to know about media and economics

The questions which society forbids its next generations to develop are the ones that compound the most risk of destroying communities, ending civilization let alone civil society. 

This book considers a charter of questions and answers for goodwill media and economics. It is based on the life experiences of The Economist’s Unacknowledged Giant Norman Macrae. My father surprised people with the questions he came up with and the answers he advised people to test. Norman was quite happy to change an answer if more information came to hand, and particularly if something that had historically been spinning one undesired consequence had already turned round and was now more at risk of spinning another consequence. 
Norman would not assume that man’s behavioural patterns make markets free, rather from one generation to the next human beings need to encourage public debates of how to renew freedom. These need to be multidimensional and intergenerational not polarized by 2 opposite political parties and short-term electioneering,  Markets are always at risk of conditioning lemming-like behaviour. Everyone is pied pipered into following each other until a so-called safe investment such as property crashes.

Norman was tutored by Keynes whose final challenge was: now we know that the world will increasingly be ruled only by economics, the final challenge is will we choose to be ruled by a joyful economics? Hence this question:

Would Keynes have voted for an economics designed round investing in youth productivity and sustainability out of every place, or an open economics designed to disinvest in next generation’s productivity Join our leadership club at yclub100.com if you believe Keynes voted for economics designed round investing in youth

When Norman joined The Economist in 1949 it was 106 years up its own action-learning curve. Founder James Wilson had set 2 goals for media and economics: to end poverty and end capital abuse of youth. These were the 2 greatest traps being spun by London’s empire in the first half of the 19th century. When Norman was a teenager he experienced life in Stalin’s Moscow and Hitler’s Europe. He also spent his last days as a teenager navigating RAF planes in world war 2 out of modern day Bangladesh. It was natural that Norman wanted to end tyrannical dictators and wars. 

One of the questions Norman would come up with unpopular answers from his office in Saint James to was: which nation could the world best learn from next t5o sustain joyful world trade? In the early 1960s, his surveys recommended considering Japan. British high society never quite forgave him as war wounds were still fresh. However The Japanese Emperors awarded Norman their senior international prize when he reached the age of 65: The order of the Rising Sun with Gold Bars. This pleased Norman as an internationalist Scot. Some will also be as future shocked by Norman’s last recommendation – in 2010s consider Bangladesh as the nation at 40 net generations’ microentrepreneurs worldwide most need to celebrate knowledge of.

Back in 1984 Norman had been one of the first to write a book on the net generation and the unprecedented media change that would define its meaning for many generations to come. Norman saw the new media as the perfect opportunity to complete James Wilsons’ goals and he advocated that the BBC could be in a extraordinary position to unite best of old and new media as well as best of media and education. Setting the net generation the millennium goal of ending poverty would in Norman’s mind need us to map Schumachers global village networking economy designed so that 2 million villages could not just be sustainable but thrive. Norman estimated that it would take 30000 social solutions openly replicated across communities to end poverty. He believed the BBC could start this up in the net connected age as a reality tv program search.

You may already be asking was Norman more of a dreamer than a realist. That’s what this book may help you decide. Most importantly our aims is to provide an interactive guide to what every young person needs to practice (and so every parent needs to question) so that media and economics can connect us joyfully. Peoples everywhere need to demand that all professions lead Hippocratic oaths that would do Keynes proud.
